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NOTE: Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks. Phone and other electronic gadgets are not allowed.

Q.1 
Objective
1. The 'concentrated marketing' is also called as____

a) mass marketing
b) segmented marketing
c) niche marketing
d) micro-marketing
2. Corporate strategy consists of the decisions made by top-management and the resulting actions taken to achieve the objectives set for the corporation. 





(True/False) 
3. __________________   is considerably the most popular organizational approach in running the business nowadays.
4. According to marketing four Ps, the credit terms can be classified as

a) Place
b) Product
c) Price
d) Promotion
5. Marketing strategy is the fundamental goal of increasing sales and achieving a sustainable ________.
6. In order to achieve market success, a firm merely needs to concentrate on either providing an excellent product/service or devising an insightful marketing strategy. 


(true/ false )
7. Strategies are employed to:

a.   Make better use of company resources.
b.   Set specific and achievable objectives.

c.   Sustain an advantage over the competition.
d.   Both a & c of the above.   e.   All of the above.

8. A firm’s sales force strategy should be derived from its marketing strategy.          
(true/ false)
9. Traditionally, micromarketing of a consumer product results in the largest potential market for that product. 










(true/ false)
10. The ultimate level of marketing segmentation is ________ marketing.

a. Local
b. niche
c. individual 
d. homogeneous mass
11. ________________ is the process of dividing a market into smaller groups of buyers with distinct needs, characteristics, or behaviors who might require separate products or marketing mixes.

a. Mass marketing
b. Market segmentation  c. Target marketing
  d. Market positioning
12. Companies today realize that they can appeal to all buyers in the marketplace by using concentrated marketing. 









(true/ false)
13. A key ingredient of the marketing management process is insightful, ________ marketing strategies and plans that can guide marketing activities.
a. creative
b. measurable
c. macro
d. micro
e. niche
14. Which of the following best describes the first stage of the new-product development process?

a.   idea screening
b.   concept development and testing
c.   idea generation
d.   business analysis
Q:2
What is a strategy? How can you explain Market driven Strategy also give example?

Q:3
Define Segmentation? How markets are segmented explain?

Q:4 
What do you know about Target Marketing &Strategic Positioning?

Q:5
What is planning and how planning is done for development of new product?

Q:6
Define Value Chain relationship with an appropriate example?

Q:7      
What are the steps involved in strategic marketing process?

Q:8      
Why is branding crucial for the company?

Q.9
Write short notes on two of the following:

a) Pricing strategy
b. Sales force
c. Market vision
d. Direct marketing strategy 
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